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CORRIGENDA

Corrigendum to Council Directive 94/13/EC of 29 March 1994 amending Directive
77/93/EEC on protective measures against the introduction into the Community of
organisms harmful to plants or plant products and against their spread within the

Community

(Official Journal of the European Communities No L 92 of 9 April 1994)

On page 28 in Article 1 (2), paragraph 7 (e) of the quoted matter :
for : '(e) Paragraphs 1 and 5 (a) and paragraphs 2 and 5 (b) shall not apply, . .
read : '(e) Paragraphs 1 and 5 (a), paragraphs 2 and 5 (b) and paragraph 4 shall not apply, . . ;

on page 30 in Article 9 (b) the first indent of 1 shall read :
'— from Article 4 ( 1 ) and 2 (a) with regard to Annex III, Part A and Part B without prejudice to

the provisions of Article 4 (5) and from Article 5 ( 1 ) and (2) and the third indent of Article 12
(1 ) (a) with regard to the requirements referred to in Annex IV, Part A, Section 1 and Annex
IV, Part B

Corrigendum to Commission Regulation (EC) No 2675/94 of 3 November 1994 amending
Regulation (EEC) No 1014/90 laying down detailed implementing rules on the definition,

description and presentation of spirit drinks

(Official Journal of the European Communities No L 285 of 4 November 1994)

On page 6, the first subparagraph has to be read as follows :
Without prejudice to the provisions of Council Directive 79/ 1 12/EEC (") on the labelling of ingre­
dients of spirit drinks, the labelling and presentation of the products resulting from the abovemen­
tioned mixtures may only show one of the generic terms listed in Article 1 (4) of Regulation (EEC)
No 1576/89 if the term does not form part of the sales description but falls within the same visual
field, in a list showing the proportions of all the alcoholic ingredients contained in the mixture,
preceded by the words 'mixed spirit drink'. The above must be in uniform characters of the same
typeface and colour as those used in the sales description . They must be no larger than half the size
af the characters used for the sales descriptions.


